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2) Assume suitable data wherever necessary.
3) figures to rhe nghl indrcate tirll marls.

Q.1 A) FiIl in the blanks witn best suitatte aGrnativcsGm ttreffi
options Mark-I0 Btooms Cos

Levela) The most popular form ofadvertising is.............

b) Neuspaper classifieds are charged lor
i) Time
ii) Space

i) Television
ii) Prinl

iii) Radio
iv) magazine

iii) Words or lines
iv) None ofthese

iii) Boost the sales
iv) Online market g

iii) Dove
iv) None ofthese
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c) Which ofthe foliowing is tlle most popular Firt media availabie to
advertis€r?

i) Magazire iii) Emaits
ii) Pamphler iv) Newspaper

d) To hhoduce the new products to {re world of con$unels is the main
goal of.........-.

i) Entertainment
ii) Adverrisilg

In AIDA Model ofadvertisement .A' stands for..... ....__
i) Atmosphere iji, Atracr'on
ii) Anention iv) None oflhese

"physiological", "safery", "belonging and love,,, ,,social 
needs,,

or "esteem", and "self-actualization,, these are the elemerts of
... ... .,. ... ... ... model
i).AIDA iiir four steps model
iit Maslov/s Hierarchy model ir) DACMAR model

g) Deepika Padukone is brand ambassador oi.
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coti) Lux
ii) Pears
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\h) Advertising songs on radio are caiied as..... .. ... 01

01

'Co lecting hdia' is tagline of. ... .......

i) BSNL iii) Jio

ii) Idea iv) Airtel

i) Poem
ii) jingles

'A' Group
Russel Colley

ASCI

IPC Section 292 & 293

iii) poehy
iv) none of these
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i) ais knoun for outdoor Publiciry.
iii) o]-xRed Chilly

Xebic Communication iv) None ofthese

B) Match the followings
'B' Group
1. 1860

2.1985

3, DAGMAR
Th€ Indeceot Represeotdo. of 4 lg05
women Prohibition Act
First adv€rtising agency in 5. 1956

India

Answer the follo rng stateme ts with True or False and cor_iect

the false one.

Pemonal Selling is the promotional activiry which consists of
odine meeti[g between buyer and seller.

Televisiol media corf.ibute 20% ofrevenue in whole

advertising industry.
Amitabh Bachchan is brand ambassador of perk

Classified advertisement is fom ofp nt media

Copy \lriting is special department in advertising agency'

Write short note. (AnY Four)
a) Advantages of advertising

b) Social responsibiliry of Advertiser

c) AIDAmodel
d) Advertising media seleotion

e) Importance ofBudgeting for advertisement.

Answer the following questions. (Any three)

a) Classifuadvertisement.
b) Illustrate brand building process

cj Explain Maslow's Hierarchy mode1.
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Choose any brand rc advertise and justily media seiection for
its advertisement.
Jusdry the use ofdirecl mail advertisement.

Answer the following questions. (Any three)

Define models ofadvertising with suitable exampies.

What do you understand by media planning? What is jts

relevance in the context of Eoduct aampaign?

Illustate Bpes of media for advertisement.

Advertising Agencies offer specialized knowledge; skills and

e:,aerience which are required to produce an effeciive
advertising campaign- Discuss
Draw up a cod€ of ethics for TV commercials and justifu its
impofiance in advertising on television.
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